
10-81ICED'09
 













           


         



  

              



Keywords: industrial design, design education, pedagogy, new product development, fuzzy front end, 
user research, problem finding, brand 

 

 

             



            





     
             

                 




            


10-81



10-82 ICED'09
 




 


      
               
            
     


             
    



  

               
                
   

 




     
             
             
 

                

                






  

              




               



            
 


10-82



10-83ICED'09
 

       


 

             
           
           


         

           


              
       

 
               




             




              

      
              


 
         

               

 

                

    
               
           




                




10-83



10-84 ICED'09
 

                
               



              

               




   


             
      


     


             






           

          
   




             



 



            
             
            
     

             


       


10-84



10-85ICED'09
 

              


 
     


     
    

"The process of generating insightpropositions is exactly the sort of process we go through and want 
to see. ... We would pay agencies a lot of money for the work you have been doing and they would 
struggle to get into the depth that you have."  





          
         

              
       
               


          



 "The proposition opens up a new market for chocolate and an engaging experience." 
 "A good example of disruptive thinking used to create a new market opportunity." 
 "A new market opportunity for chocolate is established." 
 "A clear insight into the target market." 
 "Clear boards showing the research and proposition which were well received." 
 "Several clear insights into Chinese culture and shopping while in the UK." 
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 "I conducted interviews and arranged meetings with members of my user market ... Without user 

research it would be very difficult to know where to start with designing." 
 "I was constantly looking for insights during the user research stage of my final year project and 

evidence to back them up. I wanted to ensure I was designing for a purpose and to solve real life 
problem not just for the sake of it." 

 "Generating insights and propositions helped give a different approach and make it easier to 
design for 'someone else'." 

 "At first I saw it to be a pain but actually it allows you to develop better ideas to solve real 
problems." 

 "Gives me more of an idea of how to approach research. How to gain insights and how to 
progress from there." 

 "Rather than just throw some ideas down, I tried to find problems that are currently occurred in 
certain area." 


 "I think they can definitely. Otherwise you are designing what you think people want, rather than 

what they really want." 
 "I think that after thorough user research more 'satisfactory' products can be designed. This is 

because you know exactly what people want." 
 "Definitely getting a better end result as user research gives you a better understanding of the 

problem your trying to solve." 
 "I believe user research activities need to start becoming a much larger part of designing." 
 "User research allows designers to see problems that can be hard to find." 
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